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DAILY VARIETY 


TOP 50 VIDEO TITLES 

From Variety’s survey of rental transactions 
Last 

Rank week Title and distrib 

Forweekended July 31 
Volume Weeks 
Indicator on chart 

1 

1 

The Hand That Rocks the Cradle (Buena Vista) 

124.59 

3 

2 

- 

Hook (Col TriStar) 

112.77 

1 

3 

2 

Star Trek VI (Paramount) 

96.62 

4 

4 

9 

Slop or My Mom Will Shoot (Buena Vista) 

96.57 

2 

5 

6 

Grand Canyon (Fox Video) 

93.24 

5 

6 

4 

Cape Fear(MCAAJnrversaJ) 

92.97 

8 

7 

3 

The Addams Family(Paramount) 

92.29 

6 

8 

8 

Shining Through (Fox Video) 

90.94 

4 

9 

5 

Bugsy (Col TriStar) 

88.78 

4 

10 

15 

The Great Mouse Detective (Buena Vista) 

88.73 

2 

11 

7 

Father ol the Bride (Buena Vista) 

87.43 

9 

12 

11 

My Girl (Col TriStar) 

84.86 

9 

13 

10 

Kuffs(MCA/Universal) 

82.43 

6 

14 

12 

The Man in the Moon (MGM/UA) 

82.02 

5 

15 

25 

Love Crimes (HBO Video) 

80.54 

2 

16 

16 

For the Boys (Fox Video) 

77.29 

9 

17 

13 

JFK (Warner) 

76.48 

10 

18 

14 

The Butcher's Wile (Paramount) 

76.35 

11 

19 

17 

Frankie & Johnny (Paramount) 

73.37 

13 

20 

18 

Shattered (MGM/UA) 

72.97 

18 

21 

33 

The People Under the Stairs (MCA/Universal) 

70.94 

14 

22 

20 

Deceived (Buena Vista) 

70.54 

17 

23 

23 

The Fisher King (Col TriStar) 

70.27 

18 

24 

22 

Highlander 2 (Cot TriStar) 

70.00 

11 

24 

21 

The Last Boy Scout (Warner) 

70.00 

15 

26 

19 

Free|ack(Wamer) 

69.59 

12 

27 

24 

Little Man Tate (Orion) 

69.45 

14 

28 

34 

True Identity (Buena Vista) 

66.89 

2 

29 

28 

Curty Sue (Warner) 

65.81 

17 

30 

26 

The Super (Fox Video) 

65.67 

18 

31 

30 

Ricochet (HBO Video) 

65.00 

16 

32 

32 

At Play in the Fields ol the Lord (MCA/Universal) 

64.05 

12 

33 

29 

Dead Again (Paramount) 

63.10 

20 

34 

35 

Strictly Business (Warner) 

62.56 

11 

35 

37 

Naked Lunch (Fox Video) 

62.43 

7 

36 

- 

Final Approach (Vidmaik) 

61.66 

1 

37 

27 

Company Business (MGM/UA) 

58.91 

10 

38 

48 

House Party 2 (New Line) 

58.64 

12 

39 

43 

Paradise (Buena Vista) 

58.37 

18 

40 

44 

Other People's Money (Warner) 

57.97 

19 

41 

39 

Thelma & Louise (MGM/UA) 

57.83 

29 

42 

31 

The Commitments (Fox Video) 

56.75 

12 

43 

41 

Keeper ol the City (Fox Video) 

56.62 

5 

43 

38 

Oon'tTell Mom the Babysitter’s Dead(HBO) 

56.62 

23 

45 

40 

The Doctor (Buena Vista) 

56.35 

19 

46 

50 

Homicide (Col TriStar) 

56.31 

11 

47 

42 

Necessary Roughness (Paramount) 

56.21 

16 

48 

36 

Late for Dinner (New Line) 

55.94 

13 

49 

44 

Boyz N the Hood (Col TriStar) 

54.72 

20 

50 

47 

Rambling Rose(Uve) 

54.45 

18 


© 1992 Variety Inc. AI rights reserved. Variety's Top SO Video Titles chart >s a weedy taly of the 
top-renting v'dcassetus based on a national survey of stores in tha lop 25 mwiets. In addition to ranking 
the vids, tha chart uses a Volume Indicator, an exckjwe feature of the Vanety chart that reflects the 
strength of each vid relative to the other titles listed. Each participating store uses a point system to rate its 
top-renting tides. The Volume Indicator conveys the disparity n rental action among the vids listed. While 
the highest score possifc is 1 30. anything hgher than 1 00 rejects a particularly strong renter. To obtain a 
perfect score, a vid wood have to be identified as the top renter at every store in the port. 


